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A SIGN of the Times
The next upgrade in a modernized world

It is seen everyday in parking lots and roads all over the world. Bent and damaged signs exploit parking
lots and city streets costing not only money for replacement but reputation with an un-slightly appearance.
According to John Kandra, President of FlexPost Inc., we are in an era where industries are continually
upgrading. We have gone from the Discman to the MP3 player, from the standard black cup of Joe to the
skinny, decaf, vanilla late and the multi-billion dollar sign industry should be no different.

“In the past we have had much trouble with our handicap and mother expected signposts, replacing
around 20% or more of our post per year. They are out in the open and always getting hit. Over the
course of this last year we have installed over 100 FlexPost signs and | can say they have performed
better today than ever before. Installation is a snap.” said Operations Director of Rivertown Crossing Mall,
Steve Jackman. “l would recommend FlexPost to all the malls as the best option for high traffic areas.”

Founded in 2006, FlexPost is the first in its field to offer a modular design with the ability to bend on
impact and rebound to its original state. The easy installation allows application in concrete, asphalt and
natural ground. This lifetime-warranted impact resistant signpost is the long term solution to maintain
company and city image and eliminate the cost of signpost replacement. FlexPost’s design and durability
is a sign of the times.

For additional information on FlexPost, contact Tom Suszka at 866-577-2588 or visit www.flexpost.net.




